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The Artist in Demand “At the end of the day, I'm just
As one of the most sought-after makeup mad about mﬂkeup-”—Pat McGrath
2 artists in the industry, Pat McGrath travels
around the globe with 30-40 trunks of
makeup, painting faces during fashion week in New
York, Paris, London and Milan. Somehow she also
finds the time to regularly contribute to interna-
tional fashion magazines and high-end advertising
campaigns and attend to her demanding celebrity
clientele—from Oprah to Madonna.

She manages all of this, despite her position as
Procter & Gamble's first global cosmel
design director. No small feat, considering P&G is
the second largest cosmetics manufacturer in the
world, with annual sales of more than $16 billion. In
this role, McGrath is set to give the company’s cos-
metics and skin-care lines a makeover by design-
ing creative color palettes and inspiring innovative

The Spa
Goddess

Aesthetician
Mamie Mc-
Donald started

with a one-room op-
eration in 1999. Now
the owner of Mamie's
Day Spa (mamieskin-
care.com) in New
York City's Greenwich

S Village, she has ex-
panded her business into a veritable skin-and-wellness
technology for CoverGirl, Max Factor and SK-I1. “It’s Shangri-la! A-listers such as Angela Bassett, Queen Latifah,
a natural marriage,” says McGrath. “After I create Jay-Z, Nia Long, Jada Pinkett Smith, Joy Bryant, Iman
fresh runway looks, Procter & Gamble develops col- and Mary |. Blige book her months in advance to have their skin exfoli-
ors that match these trends.” Fortunately, McGrath’s ated, pores rejuvenated and spirits cleansed. According to Iman,

cs creative

passion for all things beautiful makes managing “Mamie performs magic. She is serious about nurturing and pampering
herworkload a lot easier. “At the end of the day, 'm my skin. I trust no one with my face but her.” Says McDonald: “This
just mad about makeup,” says McGrath. business is not a whim or fad for me. It's what I love to do—make

—MIA STOKES women and men feel beautiful.” —CLAIRE SULMERS
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